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Osteoporosis Awareness and Prevention Month: Osteoporosis is a disease in which bones become fragile and are more likely to break. If not prevented or if left untreated, osteoporosis can progress painlessly until a bone breaks. An estimated 10 million Americans over age 50 have osteoporosis, while another 34 million are at risk. Evidence clearly suggests that individuals can do a great deal to promote their own bone health.  Prevention of bone disease begins at birth and is a lifelong challenge. By choosing to engage in regular physical activity, following a bone-healthy diet, avoiding behaviors such as smoking, individuals can improve their bone health throughout life. (SG Bone Health Report 2004) This years theme for Osteoporosis Awareness and Prevention Month "Osteoporosis... it matters” emphasizes the importance for healthcare professionals and patients to talk about bone health. For more in-depth information about Osteoporosis see the National Osteoporosis Foundation.
_____________________________________________________________

Melanoma Awareness Month: Although melanoma accounts for only about 4 to 5 percent of all skin cancer cases, it causes most skin cancer-related deaths. However, if detected and treated in its earliest stages, melanoma is often curable.  The chance of developing melanoma increases with age, yet it is still one of the most common cancers in young adults.  Skin cancer affects one in five Americans, and more than 1 million new cases are diagnosed each year. Of these cases, more than 47,700 are melanoma, a cancer that claims 7,700 lives each year.  PROTECT YOURSELF: The American Association of Dermatologists recommends that everyone follow these sun protection guidelines: Avoid outdoor activities between 10 a.m. and 4 p.m. when the sun's rays are the strongest; Seek shade whenever possible; Wear a broad-spectrum sunscreen with a Sun Protection Factor (SPF) of 15 or higher; Wear sun-protective clothing and accessories, such as wide-brimmed hats and sunglasses; and  Follow the "Shadow Rule" -- if your shadow is shorter than you are, the sun's damaging rays are at their strongest and you are likely to burn. In addition, physicians recommend that you conduct a monthly self skin exam.
Powerful Bones. Powerful Girls.TMThe National Bone Health Campaign to promote optimal bone health among girls 9–12 years of age in an effort to reduce their risk of osteoporosis later in life.  Its purpose is to encourage girls to establish lifelong healthy habits, focusing on increased calcium consumption and weight-bearing physical activity to build and maintain strong bones.  
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www.nof.org/powerfulbones ________________________________________
[image: image5.png]


SUNWISE:The SunWise School Program is an environmental and health education program that aims to teach children and their caregivers how to protect themselves from overexposure to the sun. Through the use of classroom-, school-, and community-based components, SunWise seeks to develop sustained sun-safe behaviors in schoolchildren. Based on the activities you choose, you will receive, free of charge, materials and tools to help you implement SunWise in classrooms or schools in your community. [image: image6.png]National Women's Fealth Week
May 13-19, 2007
It's Your Time! Pamper Your Mind, Body,and Spirit



www.epa.gov/sunwise
Director’s Special Project: Women and Heart Health

High Blood Pressure Education Month: High blood pressure prevention and control is a major public health challenge. National High Blood Pressure Month serves as a "cue to action" for community planners to reinvigorate exiting activities and start new ones. Activities started during "Month" often continue throughout the year. Get involved, you can make a difference! The following is a list of some of the activities that others have promoted during National HBP Month: 
· High blood pressure screening, referral, and follow up 
· Healthy cooking demonstrations and food tasting events 
· Children's letter writing campaign 
· Take the Stairs Day   
· "It's in the Bag"  
· Special presentations 
· Health education articles in community newspapers.  
(See right side column for more information on some of these projects!)

www.nhlbi.nih.gov/
___________________________________________
STROKE: The goal of this annual campaign is to raise public awareness about stroke risk factors, prevention, symptom recognition and acting fast to treat stroke. Because women are uniquely affected by stroke, this year’s campaign will once again focus on “The Women in Your Life” and the impact of stroke on our mothers, sisters, wives and daughters. It is also the goal of National Stroke Association to engage men to learn more about stroke, by asking them to think about the personal impact it can have on the women in their lives.

· Launch a drive to distribute educational materials to community centers, libraries & grocery stores. 
· Use National Stroke Association’s community education Power Point presentation to give public talks about stroke in your community. www.stroke.org 

Children’s Letter Writing Campaign:  Focus on children age 6-11 although older children may participate. Arrange for a presentation to the children on HBP and other risk factors for heart attack and stroke by a knowledgeable member of the congregation or an invited speaker. Give the children an assignment to write a letter to a significant adult in their lives asking him/her to control their blood pressure or change another risk factor (lose weight, quit smoking, eat healthier, etc.) Arrange for the children to read all or selected letters during the main service or at a special service. The children may mail their letters or deliver them in person to their significant adult.

Take the Stairs Day: People in a municipality, colleges and universities, workplace, or other settings are asked to take the stairs instead of using elevators. The event may be for one day, one day each week, or every day during the month. Participants are urged to take the stairs whenever they can. Distribute a button or sticker that says, "I took the stairs!”

“It’s in the Bag”: Over a 12-week period, grocers placed different fliers with specific nutrition information in the bags of shoppers. The fliers were printed in English on one side and Spanish on the other side. The amount of information included on each was small so that consumers could make manageable changes
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My Blood Pressure Wallet Cards
www.2010nhlbihin.net 
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The 8th annual National Women's Health Week will kick off on Mother's Day, May 13, 2007, and will be celebrated until May 19, 2007. National Women's Check-up Day will be Monday, May 14, 2007. 

National Women's Health Week encourages women to take simple steps for a longer, healthier, and happier life. During the Week, families, communities, businesses, government, health organizations and other groups work together to: 

· celebrate the extraordinary progress in women's health 

· bring attention to and create understanding of women's health issues 

· encourage women to get regular check-ups 

· provide free or reduced screenings for women nationwide 

· educate women about steps they can take to improve their physical and mental health and prevent disease 

PLEDGE: As a participant in National Women's Check-Up Day, I will:

· use the interactive check-up wizard to get an idea of the types of screenings I may need; 

· contact my doctor or nurse to discuss these and other tests or screenings I may need to get now; 

· schedule an appointment for at least one of these preventive screenings to occur within the next 90 days; and 

· I will celebrate a healthier me and a healthier US.
www.4woman.gov 
Juniorettes…

BE UGLY IN 2007

ABC is teaming up with Girls Inc. a non-profit organization that inspires all girls to be strong, smart and bold.
It’s a fact that society has an unfair and unrealistic definition of beauty, and many of us struggle daily to achieve it.  What’s the result?  Most of us continue to feel less than beautiful.  But thanks to Betty, UGLY can be beautiful.  Ugly beauty is not about physical appearance, the “BE UGLY IN ’07 Campaign” is a pro-social movement that proves ugly is the new beautiful and asks America to:
Be Real,

Be Smart,

Be Passionate,

Be Determined,

Be Kind,

Be Honest, 

Be True To Yourself.

So today make a resolution to “BE UGLY IN ’07.” Be Real in a superficial world.  Be smart and use your intellect to create good. Be passionate and determined about everything you do.  Be kind to strangers and friends.  Be honest. Be true to yourself and discover your own beauty within.

Visit: www.beugly07.com 
Girls Incorporated is a national nonprofit youth organization dedicated to inspiring all girls to be strong, smart, and bold. With roots dating to 1864, Girls Inc has provided vital educational programs to millions of American girls, particularly those in high-risk, underserved areas. Today, innovative programs help girls confront subtle societal messages about their value and potential, and prepare them to lead successful, independent, and fulfilling lives.
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