[image: image1.wmf]


Hello! 





Happy September Everyone.  If you have not yet visited the Jersey Junior website and the Communications page – Please do! 


My name is Robyn Brandow I hail from the Junior Friday Club of Hightstown in the College District,   where I have been a Junior  for 11 years!  I am married to my high school sweetheart, Rich; we have two boys Matthew 16 and Mikey who is 9.    We have an English Springer Spaniel named Checkers he is 10 years old and still acts like a puppy. Most recently Little Miss Sunshine joined our family- “Sunny”, is a 12 week old Maine Coon busy zooming around the house! 


Some of you may know me – I have been around state Board a bit- 4Th District DA, International Affairs Chairman, Membership Liaison and most recently Central Assistant Director.  But Communications is new- so feel free to send me suggestions, notes etc. 


 In this new role,  I hope to provide you with ideas, press releases, etc., everything you need to get your Club’s name OUT THERE!   

















Contests! Contests! And More Contests!


Communications is fun and we have contests to boot! Keep your eyes open for upcoming information on contests relating to Newsletters, Press Books, Golden key and History Books- A brief description of Communications contests: 


Newsletter- Let us see how you communicate with your fellow club members, newsletters are judged based on length (different categories) and then for content- what is included, presentation and style. 


Golden Key- The purpose of the Golden Key Award is to further emphasize the NJSFWC-JM Communications Department emphasis area of “written communications.”  This is an attempt to encourage club’s Public Relations Chairmen to write a well planned, complete, and interesting press release for submission to local newspapers


Press Books -In preparing your press book, you are providing your club with an invaluable historical record for years to come.  Additionally, a press book can be used by the Public Relations Chairman throughout the years by providing a guideline to the press coverage obtained for activities and events.  It can also be a foundation on which to build.
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History Books- Club History Books are very important.  This book of memories will allow future members to see what your club has accomplished in the past, year by year.  So start taking pictures, writing press releases, and collecting memorabilia of the club’s past year’s events.  Focus on projects and special moments of the past year. Then when your club is celebrating an anniversary, having a Federation Night, or just giving new prospective members a view of your club’s activities and accomplishments use the History Book.





This category will greatly benefit the clubs who, because of location and/or size cannot generate much media coverage, or are in an area where they must compete with larger clubs for media space.  History Books will be judged and awarded a prize at JM Convention according to the points listed below.  Certificates of appreciation will be presented to all who submit a Book.





For all Contests the deadline will be April 1, 2009       keep your eyes peeled for official entry forms and rules! 





Share your talent!





Has your Club recently had a great Public Relations event or Article? Do you have a way of really getting your Club’s name out in the media? Tips? 





Please share with us.  We want to celebrate your success!  Your accomplishments in this area can help many of your sister clubs fine tune their PR work.  Please send to me any information you have; a copy of the article or story of the event, pictures, etc.   and I will highlight your club on the web and in bulletins! Woohoo!





Reminder- We are all out on the web surfing, doing our thing and catching the big wave – let’s not catch a virus!!!  Please check out Communication and Email guidelines for Clubs and the Junior Membership. Following the guidelines protects all of us.  These guidelines can be found on the Communications page at;  �HYPERLINK "http://www.jerseyjuniors.com"�www.jerseyjuniors.com�


Thank you!





“Good communication is as stimulating as black coffee, and just as hard to sleep after.”


Anne Morrow Lindbergh
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